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D I S C I P L I N E S

M E D I A

V E R T I C A L S

C L I E N T S

I  b lend design,  market ing,  and team management expert ise,  exceeding expectat ions of  
Fortune 500 cl ients .  A hands-on Designer,  adept at  leading diverse creat ive teams and  
integrat ing key ins ights for  groundbreaking ideas across var ious mediums.

Digi ta l ,  Ecomm, Content ,  Socia l ,
Branding,  Visual  Ident i ty,  B2B, 
Direct ,  Shopper,  Promot ions,  
Advert is ing,  Comms.

Web,  Mobi le,  Video,  VR/AR,  Apps,
Radio,  Pr int ,  OOH, Retai l  Display,
Events & More. . .

Food & Beverage,  Heal thcare,
Hospi ta l i ty,  Motorsports ,  Retai l , 
Toys,  CPG, Spir i ts ,  F inance. 

PURELL,  SUBWAY, KELLOGGS,
BUDWEISER,  HOLIDAY INN,
KRAFT-HEINZ,  DANONE, PERNOD 
RICARD, BACARDI ,  DEUTSCH, 
ABSOLUT, JAMESON, SEA-DOO, 
HEINEKEN, SPRINT,  MASTERCARD, 
COCA-COLA, CASTROL MOTOR OIL, 
CHUPA-CHUPS, EDGEWELL.
 

PURELL®  (GOJO Inc. ) 					                     Mar 2022 -  Sep 2023
Creative Director

Principal  /  Creat ive Director				       Sep 2017 -  Mar 2022

Director,  Design Excel lence				      June 2019 -  Sep 2021

SKEFF STUDIO LLC®

SUBWAY®

• 	 Led PURELL’s internal  design team of  10 members to dr ive design st rategy and branded  
	 content  across var ious touchpoints .
• 	 Restructured the team to meet modern creat ive development needs,  int roduced new ski l l  	
	 sets (e.g . ,  v ideo,  animat ion,  AI ) ,  and created an ef f ic ient  team structure f rom Design through 	
	 Product ion.
• 	 As the Lead Creat ive,  I  p i tched ideas,  concepts ,  and designs to PURELL® Leadership.
• 	 Managed content  development for  .com, CRM, ECOM, Packaging,  Events ,  Promot ions,  
	 and Sales.
• 	 Provided strategic v isual  d i rect ion to both internal  creat ives and external  agency teams.
• 	 Establ ished PURELL® Global  Brand Standards (Visual  Ident i ty  System) .
• 	 Formed strategic a l l iances wi th Brand,  ECommerce,  Cl ient ,  and B2B Market ing Teams.
• 	 Designed the PURELL® 2023 Nat ional  B2B Campaign,  inc luding concept development ,  
	 creat ive st rategy,  and campaign design,  which achieved the highest  success metr ics in over 	
	 three years for  PURELL®.

A bout ique design f i rm wi th expert ise in brand promot ion.
• 	 Branding,  ident i ty,  and design solut ions.
• 	 Market ing concept ideat ion and web design serv ices.
• 	 Socia l  Media content  st rategy,  design and execut ion.   

• 	 Led the internal  design team of  15 members (STUDIO_S)  to t ransform i t  into a center  for  
	 design excel lence,  implement ing formal  project  management systems.   
• 	 Oversaw the creat ion of  Subway’s Global  Visual  Ident i ty  System (Brand Guidel ines)  		
	 across a l l  touchpoints ,  inc luding pr int ,  packaging,  d ig i ta l ,  s tore decor,  and POP.
• 	 Successful ly  t ransi t ioned al l  of  Subway’s owned digi ta l  content  “ in-house,”  saving our bottom 	
	 l ine $3.5 mi l l ion annual ly  and achieving highest  consumer engagement metr ics in 4 years .
• 	 Managed design and branding needs for  var ious Subway departments at  headquarters ,  
	 inc luding Business Dev,  Events ,  Faci l i t ies ,  Cul inary,  HR,  PR,  Susta inabi l i ty,  and Tech Teams.
• 	 Provided design guidance to Subway Global  Market ing Teams and External  Agencies in  
	 Europe,  LatAm, and AsiaPac on the new visual  ident i ty  system and brand guidel ines.

S U M M A R Y

C R E A T I V E
D I R E C T O R

E X P E R I E N C E

http://skeffsbook.com
mailto:paul%40skeffsbook.com?subject=


Group Creat ive Director				                Mar 2017 -  Jun 2018

Group Creat ive Director				                Jun 2012 -  Mar 2017

Creative Director				                        Jun 2002 -  Oct  2006

Creative Director				                        Jun 1998 -  Oct  2002

Creative Director				                         Oct 2006 -  Jun 2012

IN MARKETING®

CATAPULT MARKETING®

GEOMETRY®

BEN MARKETING®

• 	 Re-engineered Creat ive Team: Establ ished design excel lence,  encouraged col laborat ion and 	
	 creat iv i ty,  whi le guiding staf f  development .
• 	 Business Growth:  Led teams,  secur ing a $1 .5MM reta iner wi th DFWS, execut ing a standout 	
	 2018 Sales Event ,  and winning $500k reta iner wi th Bacardi  USA.
• 	 Col laborat ive Development :  Worked c losely wi th account  and strategy leads,  dr iv ing new 	
	 business pi tches and nurtur ing c l ient  re lat ionships for  revenue growth.
• 	 P layed a key role in developing a cut t ing-edge design system at  IN,  enhancing the  
	 company’s reputat ion for  innovat ion.
• 	 Talent  Cul t ivat ion:  Managed art  d i rectors ,  copywri ters ,  and product ion ar t is ts’  careers ,  
	 foster ing a ski l led,  mot ivated creat ive team.

• 	 Creat ive Team Leadership:  Led an award-winning team of  1 1  creat ives,  conceiv ing and  
	 d i rect ing $11MM+ worth of  d ig i ta l ,  pr int ,  event ,  and shopper market ing projects .
• 	 Strategic Col laborat ion:  Assisted the Chief  Creat ive Off icer  in  cul t ivat ing a top-t ier  creat ive 	
	 product ,  contr ibut ing to Catapul t ’s  r ise as the #1  Shopper Market ing Agency in America.
• 	 Innovat ion Advocate:  Kept  abreast  of  emerging t rends in interact ive technologies,  content ,  	
	 design,  and market ing,  in fus ing f resh ideas into c l ient  projects .
• 	 Agency Innovat ion:  Fostered an innovat ive cul ture that  led to breakthrough consumer  
	 engagement st rategies,  part icular ly  in  the CPG category.
• 	 Business Wins:  Led creat ive teams to secure s igni f icant  wins,  inc luding both Nat ional  and 	
	 Shopper pi tches for  Kel logg’s ($7MM) and the Pernod Ricard business ($3MM reta iner ) .

• 	 Spearheaded creat ive di rect ion for  a $9MM agency,  inc luding key c l ients l ike Coca-Cola,  	
	 Hol iday Inn,  Castrol  Motor  Oi l ,  and HP.
• 	 Strategic Communicat ion and Team Development :  Col laborated wi th agency leadership,  	
	 ef fect ively conveying creat ive ideas and overseeing team development and process  
	 enhancements ,  leading to wor ld-c lass creat ive work across diverse c l ients .

• 	 Spearheaded creat ive di rect ion for  a $9MM agency,  inc luding key c l ients l ike Coca-Cola,  	
	 Hol iday Inn,  Castrol  Motor  Oi l ,  and HP.
• 	 Strategic Communicat ion and Team Development :  Col laborated wi th agency leadership,  	
	 ef fect ively conveying creat ive ideas and overseeing team development and process  
	 enhancements ,  leading to wor ld-c lass creat ive work across diverse c l ients .

• 	 Led nat ional  and global  window design,  created Subway Scrabble,  and designed the  
	 branding for  the “$5 Foot long” campaign.
• 	 Innovat ive Design Solut ions:  Revolut ionized Subway’s POS design and food photography  
	 for  promot ional  windows and broadcasts ,  contr ibut ing to enhanced brand v is ib i l i ty.
• 	 Achieved Catapul t ’s  Exclus ive Pinnacle Award for  outstanding design and creat ive  
	 leadership,  showcasing st rategic th inking and successful  campaign execut ion.

S K I L L S

S O F T W A R E

E D U C A T I O N

F O L L O W I N G

S T U F F  I  L O V E

Creat ive Team Leadership, 
Creat ive Strategy,  Concept ing, 
Art  Direct ion & Design,  
Storytel l ing,  Present ing,
Sel l ing Ideas,  Innovat ing,
Problem Solv ing,  UI /UX 

Adobe CC, Photoshop,  
I l lust rator,  InDesign,  
XD,  Keynote,  F igma,  
MS Off ice,  Acrobat ,
ChatGPT,  MidJourney,
Leonardo.AI 

PAIER COLLEGE of  ART 
BFA Graphic Design

Chr is  Do,  Everyth ing AI , 
B i tcoin & Al ts ,  AIGA,  
S imon Sinek,  Garyvee,
Art i f ic ia l  Inspirat ion, 
Seedi ly,  Adobe 

My fami ly,  f r iends & our dog  
Char l ie,  b lack cof fee,  music 
f rom any year,  graf f i t i ,  
museums,  h ik ing,  donuts . 

E X P E R I E N C E

A W A R D S  &  C E R T I F I C A T I O N S

PURELL Breakthrough Idea Award 2022
POPAI OMA Display Design 2012,  2016,  2017
PMA REGGIE Digi ta l  Promo: Subway Scrabble
WEBBY Kel logg’s Spiderman App 2015
PINNACLE Cl ient  Leadership
DESIGN of the TIMES GOLD -  Kel logg’s 2016

UI/UX DESIGN current ly  in  Google 
Coursera Cert i fc iate Program
MidJourney current ly  in  Udemy 
Master  Tra in ing Program
ChatGBT current ly  in  Udemy  
Tra in ing Program


